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Create Recommendations Dismiss Learn more
m Tislghis and reposts RS Overview Last30days | 9Sept-80ct2026 ~ < > Show last 30 days
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Home 4+ Add custom view ®
? Assets v ——————————
Goalz
i R4
b3
Tools Audiences, keywords and o
content
v Cost w Purchases/Sales w Purchases/Sales v Conv. value / c...
B8 Change history .
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Admin
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| Appearance Help  Notifications  Ask Advisor

l 172 > () Noneof your ads are running - Your campaigns and ad groups are paused or removed. Enable them to begin showing your ads. Hide  Lenamnmore

What's your campaign objective?

Choose your objective

1 an objective to tailor your experience to the goals and settings that will work best for your campaign

o 2 %

Sales Website traffic App promotion

S other conversions Get the right people 1o visit your Get mote installs, engagement and
uraging customers Lo take website pre-registration fof your app

ales online, in app, by phone
of in store enc

< 9 o]

YouTube reach, views and Local shop visits and Create a campaign without
engagements promotions guidance

Drive awareness and consideration Drwve visits to local shops, including You'll choose a campaign next
of your product or brand restaurants and dealerships.

Previously known as Awareness and

consideration

X N ' i o ®

| Q *vihat are my top performing campaigns?

| Appearance  Help  Notifications  Ask Advisor ‘

Use these conversion goals to improve Sales

Conversion goals labelled as account default will use data from all of your campaigns to improve your bid strategy and campaign performance, even If they don't

seem directly related to Sales.

c on goals Conversion Source n Actions
¥ Add to basket (sccount default) Viebsite 1.action :
Ju] Begin checkout (account default) Website 1.action H
B3 Purchases (account default) Website 1action H
5] Subscribe (sccount default) Website A 1action :
&, Contacts (account default) Call from Ads H
. Phone call leads (account default) Call from Ads H

Add goal

[LECRN Continue

Jg=il Blaal uST @5 (Objective) Wl jlisl 11 sghsl - & Jauis

osiall :Create a campaign without guidance e Website . ylaizall cllacl Leads «wolewall Sales o
2oz 0l g bl JS el Sl gy eollasl Elgif samy S )l .ol traffic
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| Q_ *whiat are my top performing campaigns?
|

x N
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Appesrance  Melp  Notifications  Ask Advisor

Select a campaign type

Goe M9 kB G

Performance Max Shopping

Promote your products from
Merchant Center on Google
Search with Shopping ads

Drive sales by reaching the right
people wherever they're
browsing with ads on Google
Search, YouTube, Display and

more
oo oaMD
Video Display

Drive sales on YouTube with your Reach potential customers

amM9 kB G

Demand Gen

Drive demand and conversions
on YouTube, Google Display

Search

Drive sales on Google Search
with text ads

Network and more with image
and video ads

Cancel [ReGRIEGITES

i o ®

Appesrance  Melp  Notifications

Ask Advizor ‘

video ads across 3 million sites and apps
with your creative
© Google, 2026.
[
< .\ | Q_ *whiat are my top performing campaigns?
1
video ads across 3 million sites and apps
with your creative
Campaign name

Select the ways you'd like to reach your goal @

[ wiebsite visits
[0 Phone calis

O shop visits

© Google, 2026

dlasl gt gy I wibig=ill :Conversion goals o
.Page view jiw >liall Purchase L] oSG .l ule

ooy dlasdl £43 12 Bghasdl - 5 Jui
Search. Performance Max. Demand :dla=Jl ¢oi @)
.Gen. Display. Shopping. Video

SA-Search- Jie dul dewo pasiwl tdlasl ol e
e pyladl T_)QJ &= Brand-Oct26
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Q *whiat are my top performing campaigns?
L

@ s

Notifications

1]

Appesrance

(©]

Help

¢

Ask Advisor

| 13 >

(@  None of your ads are running - Your campaigns and ad groups are paused or removed. Enable them to begin showing your ads.

Hide  Learn more ‘

Bidding

(@]

Bidding A

What 6o you want to focus on? (D

‘ Maximise conversions ¥ Traffic estimates are not yet
o available for Al Mex in search

campaigns
(o] ;, Setatarget CPA: Get more conversions at 3 similar CPA by setting a target and staying unconstrained
4 by budget ® PRl

Alternative bid strategies like portfolios are available in settings after you create your campaigy

o Customer acquisition A
[ optimise for new customers By default, your campaign bids

O equally for new and existing

customers. Howaves. you can
configure your customer acquisition
settings to optimise for acquinng

new customar. about

o
x A [T o s e vmoiaeshaier: @ o ® " g
L Appearance Help  Notifications  Ask Advisor
| 142 > (@ Noneof your ads are running - Your campaigns and ad groups are paused or removed. Enable them to begin showing your ads. Hide  Learmnmore ‘
Campaign settings
1)

To reach the right people, start by defining key settings for your campaign

Networks A
Google search partners network (recommended)
1ch results ar rer Goggle search partnars websites when people sesrch for terms that are
Saarth paiiart e inchicl hoddradis Of #0700k wabatibn. serbed domstisowell 0s YouTibe arid Traffic estimates are not yet
available for Al Max in search
campaigns
Google Display Network (recommended)
appoar on relovant sites, videos, and apns across Google (like YouTuba) and the Infemot when you have leftaver Saarch
Locations A
Select locations for this campaign @
o @ Ali countries and territories
Q saudi Arabia
o Q Enter another location
O v Location options
a >
A

Languages

@lallly 28lgally lSitll dlasl clslac] @ (Bidding) Laell 13 sghsdl - 6 Jauil

Search wila> 4o Display Network J.& :Networks o
Basba pég dars) dia oLl s

1S o3 laa dyjuloitll dyyell il mudsdl :Languages (4]
Q] L33 828

o oy Maximize conversions 4 lal :Bidding o
Target gl Target CPA J#9 (pasy «Jag=i 30 Jo¥ CPA
.ROAS

Location options @idl .caall ol dgall jisl :Locations e

Presence or Lo (Lded ¢sg=gall) Presence L lsg
.interest

@l 10 J] 5 J 85 ey Tl dsegdl dslisall :Budget @)
Liagy J33I e
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| Appesrance  Melp  Notifications  Ask Advisor ‘

l 142 > (@ Noneof your ads are running - Your campaigns and ad groups are paused or removed. Enable them to begin showing your ads. Hide  Leamnmore ‘

Keywords and ads
@ Ad groups help you organise your ads around a common theme. For the best results, focus your ads and keywords on one product
or service.
@ : ;
Add details to match your ads to the right searches
@
Keywords A
@
Get keyword suggestions (optional)
(o) Google Ads can find keywords for you by scanning a web page or seeing what's working for similar products or services
@ Final URL ‘
B  Enter products or services to advertise ‘
O
Enter keywords
o Keywords are words or phrases that are used to match your ads with the terms people are searching for @
Enter or paste keywords. You can separate each keyword by commas or enter one per line.
& <

e
x N Q"o v 109 Baetor i colTeaicna? i o ® Q Q

| Appesrance  Melp  Notifications  Ask Advisor

l 142 > (@ Noneof your ads are running - Your campaigns and ad groups are paused or removed. Enable them to begin showing your ads. Hide  Learmnmore ‘

Create ads to get more sales
(@] [ ~
Ads - 15
@
() Add headlines  View ideas
@ o~ Ad ® () Include popular keywords View ideas
< > ::::‘,‘,:3:,:5;;2;::"?“'“ E (( ) strength () Make tioadlines unique View it
Q@ = Incomplete ) Make descriptions unique View (deas
@ Add more sitelinks  View idens
o Preview Share  Preview ads
Final URL @) A
Final URL
{
be us:
o = Google
(o) Display path @ A
www.example.com
@ 7t ‘ <

dijleally Ologdly caglisll :(RSA) wgleiall eyl @ ds-lidall cilalSll 14 sghsdl - 7 Jauil

10 ST .9y 30 (g8l asu plgic 15 a=) :Headlines o Aol d8)lhall [exact] :d&lhall Egig duslidall wlalsI o
Jodl 2igally dy lxill dadlsll lgic (Pin) caig J8YI Lle dswlgll dislhall Lulgdl (gg bylell dlhal "phrase”

ol Good bl .cpe}l 859> nivga :Ad strength (4] y> 90 a8l asy Blogl 4 a= :Descriptions (5 )
addl 48 Excellent

redl Gle yiguaslly Jlg=dl Gle dileall @
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X .\ | Q_ *whiat are my top performing campaigns? i ® & Q ‘

1 Appesrance  Melp  Notifications  Ask Advisor

‘ 142 > (@ Noneof your ads are running - Your campaigns and ad groups are paused or removed. Enable them to begin showing your ads. Hide  Lenmnmore ‘

() #dd hesdtines View ideas

B

—~ Ad () Incude popuisr keywords View idess
< > :::c;";ill‘:‘lz;;;f:"’;"d“"'w (")) strength @ () Make headiines unique View ideas
= Incomplete () Make descriptions unique View ideas [ 3

@ £dd more sitelinks  View ideas

‘Adding a phone number

/\ Because you selected
phone calls as a
campaign goal, add a
call asset to use with

O ©®© ® © ©

your ads
=+ Caiis
.
T Headlines ® View A
ons ideas
Headline . - . X
O Previews shown here are examples and dont include all possible formats. You're
Requrer ; f sible for the of your ads. Please make sui t your provided
L assets donit violate any Googh 's or applicable laws, either indtvidually, or in
ombination.
Headline
® <
| Headine

r @
X .\ | Q *Vitiat are my top performing campaigns? i) @

L Appesrance  Melp  Notifications  Ask Advisor ‘

‘ 142 > (@ Noneof your ads are running - Your campaigns and ad groups are paused or removed. Enable them to begin showing your ads. Hide  Leamnmore ‘

() 4dd headlines View ideas

= Ad () Inciude poputar keywords View idess
L :,f;ig:‘:‘“lﬁ;:;;f:"’fmh“m () strongm @ () Mske headiines unique View ideas
Incomplete () Mske descriptions unique View ideas l e

@ #dd more sitelinks  View iceas

Descriptions - View A
T o D ideas

O ©®© ©® © ©

‘ Description
Requl [
‘ Description
Requ 0/90

-+ Description

& images ®

Add im 5 10 your

campaign

(@ Images must meet
the quality standards
of Google Ads. Logo
overlay, text overlay,
gifs and blurry or <
poorly cropped

]

gél.ogmg U..J.gl.is:.” 2&,19[.7.1'.0.” ull.cnﬂ -8 db.u.l

9> 90 (g8l asy Blogl 4 a=) :Descriptions QO hUJss30 9881 Ay Olgic 15 A=) :Headlines (1)
83 Ll 10 sl

Joo¥l :More asset typesg Sitelinksg Images o Jl Incomplete (o :d=a.all Llel Ad strength e
Aalad! Gle ebile] 3o SUI dolayl el Ju8 Excellent gf Good bl .Excellent

Phrase , Tl .cleiin e sam wlisy e clidlin Spa oSan SUI (2y2ll go (Broad) dewlgll dé)laal

ol Jol Lagy Search terms él,g Exactg
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A

Croate

Campaigns

°4

Goals

x

Tools

=

Billing

ol

Admin

<

Collapse

Q All campaigns

2 Nilters a1

Overview

Recommendations

Insights and reports ~
Insights
Brand report

Auction insights

When and where ads
showed

Channel performance
Landing pages

Shops

Report editor

Dashboards

Campaigns v

[ Get the Google Ads app 2 X

clpley! ingl agil

idall painll :ayl dlalhnan |

QA g e o ® < @

Search Appearance Refresh Help  Notifications  Ask Advisor

1/3 > @ New form of payment required - Your currént payment methods carlt be charged
Hide Learn more [ m

Search terms @ Last 30 days | 95ept-80c12026 ~ | < >  Showlast 30 days

Search terms from Dynamic

Search terms Search terms and ad combinations
Search Ads

£ Use the search terms report to see what people searched for when your ads appeared. To understand broader
themes and find new opportunities, use search terms Ingights, This repert groups related terms into categories
and shows performance and search volume data

Hide for now View search terms insights
— $ ra
Y Add filter = o - o v
Segment Columns Download Expand

[ sSearchterm Match type Added/Excluded  Campaign Ad group

O Exact match  + Added Sales-Search-8 AUG Ad group 1
O g{:{’cﬁ‘c None Sales-Search-8 AUG Ad group 1
O Exact match  + Added Sales-Search-8 AUG Ad group 1
O ﬁ::;?: None Sales-Search-8 AUG Ad group 1

Phrage
| T?_‘ft‘ None Sales-Search-8 AUG Ad group 1

cliMe] y b G a9 Lolill LS g :Search terms - 9 Jau

LS GUI duudll dalsJl :Search term sgasll e oo 9l Campaigns =i Search terms Cuguidl! o
dy=lidall clialS Gia (pasinall .Insights and reports

cbilalSS 80990 iag Wg=d Lad wislhias e cusl 0 Add as negative heslg cuwlio pné sy L_Cj Sle raj.c e
.Exact S’ ouog di=lidall e jg o)l adgd keyword
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clpley! ingl agil

Goals :(1iligaillg wlaadll |

t\ iiox Vhat ace rmy top performing campaigns? ] il ¢ ® @ < o

| Appearance  Refresh  Melp  Notifications  Ask Advisor ‘

'_ Conversions A 173 > (@) Newform of payment required - Your current payment methods carit be charged
Hide Learn more 2
Croste
Leads Summary Last30days | 9Sept-80ct2026 ~ [ < D
w4 §

Show last 30 days
Compaigny Value rules

Goals Diagnostics
9 Custom variables
Goals
©  Understand your Google Ads results
Settings
% Your conversion goals are grouped into different stages of the customer journey. Earlier
Tools Uploads groups should capture customers' initial engagements with your business, such as ‘Page
views' or ‘Get directions’, while the final group should reflect the most valuable actions,
= such as 'Purchases’ or 'Shop sales
Measurement v
Billing
Dismiss Learn more
Admin
p— . + Create new chart
ih
Edit chart
<
Collapse [ GertmeGoogleAdsapp & X

| N
A (et oy v coeman | @ ¢ o ® <«

Notifications Ask Advisor ‘
i Last30 days | 9Sept-80ct2026 ~ | < >

| Appearance  Refresh  Melp

A Summary Show last 30 days

Page . Addto 135
“A9 suggested  Ade 3
9% Swgesed  Add 10.7k
oy Leads i
iy Purchases 15
s Value rules (@ Add the suggested 123
goal to optimise
g Custom variables YoM ot 0
Goal user actions crucial
t0 your business
Settings
*
Tools Uploads
= All your goals View all conversion actions + Create conversion action
Measurement v
Billing
& &+ Customer lifecycle optimisation Edit goal
Admin
CUSTOMER ACQUISITION
Incremental conversion value Not set
Audience segments
/A To use customer acquisition, you need to include an audience segment with at
least 100 active members in at least one network to help identify existing
customers
<
Colspse () GertmoGoogleAdsapn S X

CUSTOMER RETENTION

i>l>;j Lpnsis SUI J=8¥l Loy ,e5 :Goals « Conversions - 10 JAui

sty GUI L daeleodl :Primary vs Secondary a Recording) L idl>g Jag=ill wlely=] JS :Summary 0
59l QWlg wlel Purchase L,1> lasdl Lle .(conversions. No recent conversions. Inactive

ol &99all (3o Jig=i d9LoY :New conversion action o
.GA4 (ya sl il gi OladKall gi Gl

Optimization score g Recommendations |

duljall 89 Jio) el e elopo Wju Lin piS duil .ol>158l g8 %100 (o s dys clibey J=>g>
¥ QU Jadlg ddgdyall wlisleyl ziloly (Assets) Joodl dsla] wlolidl Ll (dnwlgll dbilaall Jusds of
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a9 bo o=

Ulainll go daini

clale Yo cblus haei di=llo J=g= Lhey lia Lul Auto-apply recommendations Jsaj ¥

dwnilla hasl ;jnall anis
885 Gy Sige el 948 welile 5w Lad 0guill GUI Bl daiall g0 J=g .
e 876 Lyasen bl A8 81 L&l o 35T g o dytajll 8l samma .

Exact wlald Jgo SUI J3=9 coluladl 061 i cpegund Jo Lwogy Search terms .
bl slialin Gl o dusjlgsdl dlg wibgmill 5o Ellg sl Purchase .
Loy Lo asu ¥ dslgll dilinallg doljall 28y collyidl (a8 .
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03 Jnall

Meta Ads Manager

J&Lo.pd| ‘d.u.&g.” ‘Qll.ccﬂ ‘&f_go.'_zo.” (dla=l| ZLTJLu.J|99 lzb_'O:iMdlg _’J9.w.u9
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aagl o ulwilgg plpdiuilg <lguuia :Meta Ads Manager |
oaalg

wl=bo s (Jlacl degazo) Business Portfolio 5 dhgye LY dey¥l oy dejaie dg) yST 0 Lise

Ui lige 8o il JSLive Culél dalisen wlimllay polily wlzgllisy wiluSg dulle] wllusg

JaSdlg wl=aallg dsMe¥l wbluwsdl pais Business settings (o .o llg wlbi=all (J wobdleXl

Alals degamall Lle AdMin o s eyl Olusll Lle Partner dislo dlsgll ey (ol

dieapnll Meta ddlihg

Ads Manager > Campaigns dinall (g Campaign » Ad set > Ad dlgiwnll

Audiences (Custom - Lookalike - Aaloall (ug Events Manager > Datasets Jwaill (ug
Saved)

Advantage campaign budget ddiljinll Sales » Conversion location: JAinll @aa
7518 wlegamo 3 ga (CBO) Website > Purchase

Cost per purchase - Purchase danci3 P.ai :Advantage+ audience + Controls wall jgpnall
ROAS - Frequency yasllg dgall

4:5 + Ggtallg 3yl 9:16 giaud Jilcl Learning g «Eguwl d=uis 50 pleill dlayn
doixl limited

J

a Be @ 3

<o 0

Giilnall dagl |

Campaigns (8] o - -

© Actnow Verificati i C

W Allads | < Activeads (O Haddelivery ~ B ROASreporting () Actions  + Seemore

Search tofilter by: name, ID or metrics

B3 campaigns 88 Adsets [ ads
B Duplicate Z Edit A A/Btest More v
S 44 campaign e + Delivery 4+ Actions - ;‘::"::;“"“  Results 4 + Reach Tt - Frequency™ v SOMPOT . Budgett - s‘;:::"‘ f v Ends™ v Impressions Ty v ::':':
@ oo @ Active ® 3recommendations  7-day click or 39,898 126 10,6105 16590905 Ongoing 50,246
ns per

@ 2206 i ® Active 29136 234 32043005 Ongoing 68,037

@ wlessco? ® Active 133,706 196 10,321,870 Ongoing 262,033
° sales 20261916 ikl psl - Copy off 17,210 330 384.93.0, Ongoing 56,800
° sales 2026\9\6 iyl psdll - 27\9 off - - 0.00..; Ongoing -
° retargeting 211912026 off 8,052 m 33483, Ongoing 8966
° O et off 2,450 2.8 49896, Ongoing 80,589
° YA gl pl off 9,454 205 176,080, Ongoing 19,423
° Sales gyl g off — — 0.00.05 Ongoing —
° New Sales Campaign off 35,205 195 3,680.04.., Ongoing 68,804
° ¥ il gl off — - 0.0, Ongoing -
° sales - sa- Copy off 7,069 134 28205400, Ongoing 95,279
° sales-sa off - - 0,00, Ongoing -
° schooles 17/8/2026 off @ A recommendation - = 0,005 Ongoing -
° samnah - Copy off " - - - 0.00...; Ongoing —
a yousef 3/8/2026 off ® 1 recomment dation  Multiple anv‘\. . = = = _ Using ad set bu 0.00.-., Ongoing =

@l saacly dlsss wilas o duwyll dslid] :Ads Manager « Campaigns - 11 Jauis
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o sl .Campaigns. Ad sets. Ads @il wlyodll @) bl 3T @8yl @l Hlandl Glel Glel Ol sama (1)

L8l aule 518 o0 LUl cugudlly eilasll o &l b all Clusll

Solaylly Jacts @81 dlasl Jusis glice :0ff/ON sgac o Duplicate duis .80 dlas clid] :pas-3l Create o
.9g9g0 .A/B testg Editg

LS 8thi ¥ oK oi)8l dlas JSU Live wluogs :Actions e Delivery: Active. In review. Learning, sgac e

.Learning limited. Rejected. Not delivering

Cost per resultg Frequencyg Reachg Results e day click, 1-day-7) sliw¥l 3380 :Attribution setting °
clo¥l aaci :Impressionsg Amount spentg Budgetg Ol G @yt @ sasiy SUI (view
Aol

Ulanll o daini

a0l ol joazdl gevg ol dulirall 89)1 Lo| . Eguuwls s 50 J ciliog o dlasdl lalise Learning limited
wbdedl wlega=a

Lisny Lgisd pjul LI Bancill |

il sgasll

Gyall Amount spent

L ilGSg dlasl dpeoleoR| deii] Results + Cost per result

alisxs dlasdl Vo o (G ddedll Ol jinall [y=liall Purchases + Cost per purchase
Jiedl pall wile Purchase ROAS

gl JS Giw Jagd kll Lle wlsil Link clicks + CPC (link)

byl eyl dws CTR (link click-through rate)

1ok al¥l dalss CPM

Syl @ ol jggazll Egrl 3 Gg8 Sl Frequency

T pdsxiawall wsgu Jdly 3 Jol Jo el Hook rate (3-sec plays + impressions)
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wagll:alna cluail |

Create new campaign New ad set or ad X
Choose a buying type @
Auction v

Choose a campaign objective

& Awareness

= Q
W Traffic \ F/E
“~

QJ Engagement
Sales

v Leads Find people likely to purchase your
product or service.

&% App promotion Good for:

Conversions

[ ] u Sales Catalog sales

Messenger, Instagram and WhatsApp

Calls

About campaign objectives Cancel

il Lle Bua JS) 2t 2o dllsdl dlglly bhid Blaai 6 :éu )l Lis! - 12 Jau
ahbj :Traffic Sy Jgog :Awareness a crwliallg 9o15i9¥ 9o (sl3all) Buying type: Auction o

wlaaling Jslwyg Jeloi :Engagement Ly 85 Rraml
ol .oluslg o zolisIl ol Juusdl e wlopall :Sales (4 ) App .ol of wluslg of dyjg9 3l :Leads (3 )
tosedl Gle «Good for» s ymliall qulwdl .Gl cuds :promotion

Conversions. Catalog sales.
.Messenger/Instagram/WhatsApp. Calls
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iloall sgi :

# Edit @ Review

© Campaign name Campaign score @
100 You're using our recommended setup.
New Sales Campaign

Show more options = # Advantage+ sales campaign @ On v
® Campaign details No additional recommendations available.
Buying type @ Review 1 error ~
Auction

The specified ID does not exist: One or more of
Campaign objective @ the ids specified in your promoted object does
Sales not correspond to an object. Please only use

|Ds of objects which exist and to which you
@ "See details" is the default call to action text have access. (#1885015)

"See details" drives up to 2.3% in higher CVR compared to "Learn more", You can
still choose "Learn more" or another option.

Product data @
WhatsApp Product Catalog

Show maore settings

© Budget + Advantage+ on

Budget strategy @ ~

@ Campaign budget
Automatically distribute your budget to the best opportunities across your campaign. Alse
known as Advantage+ campaign budget. About campaign budget

Ad set budget
Set different bid strategies or budget schedules for each ad set.

Daily budget ¥ e 1,415.00 SAR

We'll spend around 1,415.00. .. ; per day. Your maximum daily spend is 2,476.25. ..y and your maximum
weekly spend is 9,905.00. 4. 3. About daily budget

Spending may be higher some days and lower on others.

@ Businesses like yours that got results spent around 1,415.00. . ; per day %
on Sales campaigns. @

diljally Jeoladly @uwdl idlaml wlslac] - 13 Jaus

Show more .8aJlg <lpill £¢5 :Campaign details 9 Ml devall uai mslg @wl :Campaign name 0
i jlc) Special ad categories 4.9 settings d=9mu Lieasiwl

(dewbew o rgas

liw CBO) Budget strategy: Campaign budget o Advantage+ sales campaigng Campaign score e
duljwe) Ad set budget of (wlegasall ¢y duiljeall &b .Qﬂl Juedd| grdug Hslae| @iy L ieppadl Lle
(degama JSJ

00 8) 27 e dlaslly dsagyl dgliall :Daily budget @
BaclsS 035 ¥ dlive Oblus @by
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Jgpo2llg dtiljiallg Jugaill :Glitlcdl degnan (Sglwn |
anlgnlig

/" Edit @ Review

© Ad setname Campaign score @
100 You're using our recommended setup.
New Sales Ad Set
Show more options = + Advantage+ sales campaign @ On v
©@ Customer lifecycle strategy No additional recommendations available.

Prioritize conversions from people that create most value for your business.

© Review 1error A
Get conversions from all audiences v
The specified ID does not exist: One or more of
the ids specified in your promoted object does
not correspond to an cbject. Please only use IDs
of objects which exist and to which you have
access. (#1885015)

© Conversion

Conversion location @

Website -

Estimated audience size ®
Performance goal &

Set your goal, such as maximizing conversions or conversion value. About perfermance goals 31,100,000 - 36,600,000

N Estimates don't include Advantage+ audience

Maximize value of conversions -
options and may vary significantly over time

(@ Your performance goal has been set to Maximize value of conversions. This
means we'll show ads to people likely to generate higher value for your business.
About maximizing for value of conversions

*Dataset ©

Track actions that people take on your website,

* Conversion event

The action you want people to take when they see your ads. About conversion events

Purchase -

Conversion value @

Attribution model @

Standard b

ROAS aoal
b Jol o=l :Ad set - 14 J4auis
9l App of =liall Conversion location: Website e w3l :Customer lifecycle strategyg Ad set name 0
.Calls of Messaging apps «lygeill 23 ellac doy i Sl p09

sl :Conversion eventg (JwSJl) Dataset ° Performance goal: Maximize number of e
dla>g gui dlas> yu (§)9)l 9o Jhudl lie .Purchase Maximize value of gi (sac) conversions
ol cusi ol Laé Ul yzliall &Ll .(daid) conversions

soexdl @ topad| Lle Estimated audience size e Attribution settings: 7-dayg Attribution model e
.&9giall .olyodl g click, 1-day view
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© Budget & schedule

Budget strategy @

Your campaign budget automatically distributes your daily budget of 1,415.00._.. ; across

clpley! ingl agil

Campaign score ®

100 You're using our recommended setup.

ad sets to get the best performance. You can set spending limits for each ad set. About

spending limits

Ad set spending limits @
None added

Schedule

Start date

B Oct8,2026 © 06:47 PM PDT

End date

@® Ongoing
Runs until you turn it off.

Set an end date
Ends on your chosen date.

Show more settings =

© Audience

# Advantage+ sales campaign @ On v

No additional recommendations available.

@ Review 1 error ~

The specified ID does not exist: One or more of
the ids specified in your promoted object does
not correspond to an object. Please only use IDs
of objects which exist and to which you have
access. (#1885015)

Estimated audience size ®

31,100,000 - 36,600,000

Estimates don't include Advantage+ audience
options and may vary significantly over time.

4 Advantage+ on

Set up your audience using controls and suggestions. About audiences

Use a saved audience +

Controls @

We won't reach people beyond these settings, even with Advantage+ on.

No advertising settings set

Locations @
Inclusion: Saudi Arabia

Show more controls =

Suggest an audience @

We'll also reach people beyond any custom audience, age, gender and detailed targeting

settings you apply when it's likely to improve performance.

Show settings =

% Further limit the reach of your ads

@ Ad transparency

¥ &all 9o (85aians) End date: Ongoingg Start date e
B33=all (ogell

9oz wlalaiol) w18l :Suggest an audience 0
elol QU5 Lo Lyl @ngits liag (s> pac «pauasn

<

Jdl

Save audience

19l @ dlgasllg diiljall :Ad set - 15 db.u.l
o dejon duiljuall CBO ga :Budget & schedule 0
9281 gl sl a> wasil Ad set spending limits .dlasl

Locations) dajlall s9a=Jl :Audience « Controls
&0 > jgl=ity bo liws . (wlelitiw¥l ool ol ol
.+Advantage

Lolasil 83ley wlslacyl el :Save audience e
46l wlegamay
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No advertising settings set

Locations @
Inclusion: Saudi Arabia

Show more controls =

Suggest an audience @

We'll also reach people beyond any custom audience, age, gender and detailed targeting
settings you apply when it's likely to improve performance.

Show settings ~

£ Further limit the reach of your ads Save audience

©@ Ad transparency

Increase transparency for your audience by providing details about the advertiser and
payer. Their name, location, and credentials will be displayed publicly in Meta's Ad Library
when the ads are running or longer in some cases. About ad transparency

Advertiser (optional) &

Select the advertiser -
(] The advertiser and payer are different
© Placements 4 Advantage+ on

We’'ll automatically show ads in the places where people are likely to respond. About
placements

Placement value rules @ ~

Prioritize the placements that matter most to your business by adjusting bids for
them. About value rules

® Createaruleset

Account controls @
Excluded placements: None

Show maore settings

Close Back m

2olgally oileyll a8l :Ad set - 16 Jauis

Ll &olgall JS:Placements + Advantage+ on e &y b Ul g8lullg (yleall @l :Ad transparency °
Reels) gl )Li=W Show more settings @il e @bile]

.(Lia bads Storiesg

Soiun le slitiwall olgall :Account controls o Jasi diuss g5lge zusyi :Placement value rules e
ol Aol o6 asl . oyell

10 (1o §9§T’L§JL¢ Advantage+ audience + §g9 la9 18 jasll + Aol b S jg ezl 1A Lo
Alslaie wlolaiol
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# Edit @ Review

Campaign score @
© Adname 100 , pa‘g v
You're using our recommended setup.

New Sales Ad

@  Adpreview Review defaults 1 « & v
Show more options *

Partnership ad off @

Run ads with creators, brands and other businesses to
improve campaign performance. Go to Creator Marketing Hub
to view creator content

7¢ Partnership ads for catalog

MNow you can run ads with partners using a catalog.
Turn on Partnership ad to get started.

About using catalog ads with partners

©@ Identity

The profiles and branding that will be used in your ad.

Threads profile @

Create a profile in the Threads app, or use your Instagram account or
Facebook Page to run your ad. Learn more

@ Use Instagram account -

Branding ©@
Set brand defaults for this ad and future ads.

Inactive Add branding
® Adsetup
Create ad -

Creative source
® Manual upload

Product media

oMyl slacly diglg STl el :Ad - 17 Juil
ol Sgizwe &ilo & dSTrilb el :Partnership ad a Soizall Chogy el pasiwl .olle¥l @l :Ad name o
.(Creator Marketing Hub) duli delle .(Video-UGC-Offer-Oct Jia)
Use existing ..uas gisa :Ad setup + Create ad o oledl jo by Ul aldi] wlusg d=aall :Identity e
Creative source: Manual .5g=>g4 jguin :post sl 8 mall ol ST . aenly
29Il (0 Product media of upload

Lo asy golgall JS Lle dilen tadl Lle Ad preview e
Sgizmall @953
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@ Destination
Campaign score @

Where you send people after they click your ad. About 100 X : W
destinations You're using our recommended setup.
Main destination @ Review 2 errors A

Website -
Select or upload an image or video for your ad. (#1487212)

Website URL = Required @ Select Image

Enter the URL people visit after your ad @

Required Field Is Missing: The link field is required. Please complete the Required Field Is Missing: The link field is required. Please complete the field

field to continue, to continue. (#2061015) Learn more
Use a display link Edit
Personalized destinations @  Adpreview Review defaults 1 M 2 v

Send people to the experience most likely to result in a conversion after
they click your ad.

Turned off: Optimize website destination, Shop, Product
browsing Edit
Turned on: Browser add-ons: Call

@ Ad creative

Select and optimize your ad text, media and enhancements.
Media - Required

Setup creative «

@ Select or upload animage or video for your ad.

Creative testing @

Compare up to 7 different versions of your creative in a test
that helps ensure delivery to new test ads. About creative
testing

Setup test

Languages off @
Add your own translations or automatically translate your ad
to reach people in more languages. Learn more

® Tracking

Choose conversion events to track. This ad account’s selected
conversion dataset will be tracked by default.

&uidly Ggimallg d>gll :Ad - 18 db.u.l

uesd JS 48 L :Personalized destinations e gyl d=bo k) :Destination «+ Website URL °
JS JX13] albe L (wlxiio goal i) dy>g iy &t G URL parameters o0 UTM casi .ogliae
Baslg dsbo Lle ol .GA4 5 004l

.Sgimall (o fLas 7 asd jlis| :Creative testing 0 )l of 5,000l g9)1 :Ad creative « Set up creative e
Callg Descriptiong Headlineg Primary text .iSlg
dgll i (40 to action

IS U= be J1d s 50810 Lo :peadl Lle Review errors e &ty Ul JuSl :Tracking « Website events o
elyasdl el 28gall udiy bgyyag Jlib e i cleyl
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sJlaud Juusul Ja :Events Manager |

sli Event activities pe s Integrations 2006672103297799

2 Integrations
Conversions AP| - Meta
Pixel

Manage integrations

This chart displays any events from your business' website, CRM, mobile app or server that we've processed
and received within the selected date range. Events may take up to 30 minutes to appear.

5K @ Websites
4K

+2 more
3K
2K
1K

Sep N Sep14  Sep17 Sep20 Sep23 Sep26 Sep29 Oct 2 Oct 5 Oct 8

® Add events D Columns: Event usage metrics v Y Allevents v Q Search by event 0/50
. .. Total
Events Status Used by Integration Event match quality
vents
501K
PageView . Last received
B ® Active Multiple @ 6.8/10 SE inutes v
ago
329K
. 6.8/10
View content . Last received
@ ® Active N Multiple @ Update 55 minutes e
recommended
ago
Add to cart N ) 7.0/10 27K .
P @ Active Multiple 0 Update Last received A
recommended 1 hour ago
Initiate checkout N . 6.9/10 1K )
& ® Active Multiple i Update Last received N
recommended 1 hour ago
. 11K
5 LOGIN Conversions
G @ Active API 71110 Last received 1 v
hour ago
L]

ags 28 JUs Hy=in oo dlolgll eilasYl :Events Manager - 19 JAauii

¥l Integrations: Conversions API + Meta Pixel e @T ng; @las8l saey Glu @) :Event activities o
ol gogll 50 los s Sl oliss {l0a Elini

& Gasdl ddylhas 839> :Event match quality ° PageView. View content. Add to :&lasYl daild e
b liwag dussd ¢billy G 6 =i .10 4o ol Gas JSsae ga cart. Initiate checkout. Purchase

13] .ol Juog 630 45T :Last receivedg Total events a
Al § dlgh clelu o o

Jlanll gn daini

dlas ol Ji8 dlacl @183 5 il ymiall @lslac] (o CAPIg Juusl by o) of s e 2o 13]
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dgiLiinllg dnninllg dhgaanll palnall :Audiences |

i s o - (- itch rd audience vi a
0Q  Audiences (-\ Switch to standard audience view N
‘ M Allaudiences | < Activeads A Actionneeded (@ Unlabeled audiences
® ! ¢ name or metri
=] Create audience v i har ®
9 Audiences 1. Type ™y Estimated audiencesize © 1 Matchscore © sta
v Customers 24K-2.8K
“
(==}
Custom audience 2,400-2,900 9.0/10 °9
_ > Low value Audience label -
> Atrisk Audience label -
> Disengaged Audience label -
> Audience label =
> Label group -
> Other audiences Label group =
v Unlabeled audiences Custom audiences
pur 60 Custom audience Seead sets ° R
Custom audience See ad set —e R
Custom audier See ad set e R
cu See ad set —e R
> Lookalikes Lookalikes
> Saved audiences Saved audiences

(Customers. Engaged. Unlabeled. Lookalikes. Saved) wlegamay didyo polasll :Audiences - 20 Jaui
&0 (CSV Lals) degdyall ellasll @ilgd :Customers e ol (Custom) Lawasxe 9z <l :Create audience o
ddylhall duwi) Match score .(Saved) bbgoma o (Lookalike) ailine

See ad sets . g a=dl @ :Estimated audience size o (O yline (&9gall lgj 18854l e Custom audiences o
dcgasall J51s ¥l B Lo @zl oliss Bl ] 3Ll bl Lol 1g8LAT

Il %1 .jaasdl g az Oguiu (b Lookalikes e
Aol 4o %3

dawnilla hal ;jnall anils

.Jol Business settings 3, .cllel Giw doylg wlistall live JSliw el .1

0hlbj cumt dlasg gui dlas (yu (§)9)l 9o dega=all (Ggiimas Conversion event = Purchase .2
a3l gl joamdl gavg ol dilieall R8)l :Egral douis 50 cilog b lalisa Learning limited .3
Olalaiol ey joamdl Gisxi o .gevgill Advantage+ audienceg «dajlall sga=U Controls .4

.6 899 Event Match Qualityg Jlsa CAPI + JSG :Events Manager .5
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TikTok Ads Manager

GlasYl Spark Ads degamall (O Jl 1 2gi el d>g)
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,5w J2 ga Llgia guatall LI aninll :TikTok Ads Manager |

dud gl OIS 13] g ezl sloul Tas dygd duajylozl . gimall (yo dyaal J8T Blagiedll Jgi el Lle
2w Sdle pasd (o dezlpe YKy 999 (Jndy «olle]» JSau wile] daiall Gaulall Sgisall

dieanll TikTok dadliag

clpley! ingl agil

(Solell Cugsill) Campaigns

wblleyl Jadl :Creative Center
eyl

dcgazmall gy o> 20 Jlo=

Cost per conversion - CTR - CPM

duli30 J[15-1920%x1080 - 9:16
Jlgi 3 Jaby JoyJI -

dinoall (ug

Jlaalll (ug

wiadllaall

danci3 p.ai

gtuall

Campaign > Ad group » Ad

(Jlg=b (38=3 llay) Tools > Events

Sales > Website > Optimization
event: Purchase

Pangle Jui y=liall o TikTok
Global App Bundleg

0o &8l Liibe Gl (10 Spark Ads
Custom identity

ciligiwnll
Jwaull Jug

pinll @aa

gnlgall

Dashboard

' TikTok Ads Manager

§ Your Business Name and Street Address must be written in Arabic in accordance with local laws. You can e

dit them in your account settings.

Welcome to Ads Manager

Recommendations

«  Measurement

signal quality limits
nnnnnnnnn

Account overview

Ad group status

0 Active

0 Partially delivering

0 Notdelivering

o0 Jis b oo .cradl Llef iledl Olusdl 30 @)

(Bl 90l) zliall anoyl :Account overview o

ol Ao degass oS :Ad group sta

attribution

Performance
0.00 sar
Graph Data
0.00 sar
Spend v/
3,762.25 sar

View details >
CTR (destination) v/

0.88%

View details >
CPC (destination) v

View details >

1.20 sar

Cost per conversi... v/

52.25 sar

ezl ©blus

tus .podl Orog

(<]

View all recommendations (%

Oct 3, 2026 - Oct 9, 2026 UTC+03:00

Trend View top § campaigns

Spend CTR (destination)

Jledl Olasl dpngyll d=0.0ll :Dashboard - 21 J4ui

Dashboard. Campaigns. Tools :dglell daslall o
(Events. Audiences. Creative. Comments).

.Analytics

La2ig 2gi cli wluogi :Recommendations e
(Sl @ljls] 859>) Measurement
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Cost perg CPCq CTRg Spend w8l :Performance e
Gl ewlg ddyladl 859)L d5)lde ga conversion

Gilnall dagl |

i (0 d'TikTok Ads Manager Campaigns
I Your Business Name and Street Address must be writen in Arabi I accordance withIocallaws. You can edit them in your account settigs. Fit
Campaigns | a1 | 1 1uith ad review issues e
Sep 30,2026 — Oct7,2026 &5 | [ SOMEON™S o | 2 Breakdown v || G
£ Campaign O Ad group OAd 3 View repor@ - More
" CPC " Clicks CTR
On/off Name Status New Campaign Budget Spend (destinationy cPm Impressions (destination) (destination) co

}  You have 8 draft campaigns

2 App promotion20261007112123 o Paused Al 200.65 SAR 0.36 SAR 7.45 SAR 26938 555 2.06%
2 sales - app - new o Paused Al 2,666.36 SAR 225 SAR 1492 SAR 178,651 1183 0.66%
Video views20260930152628 o Paused Al 34894 SAR 0.00 SAR 0.86 SAR 405,245 0 0.00%
2 App promotion20260929020708 o Paused Al 1017 SAR 0.36 SAR 2.62 SAR 3,886 28 0.72%
2 spark code - amjad o Paused Al 1,431.84 SAR 0.66 SAR 10.03 SAR 142,800 2163 151%
2 Copy 10f App promotion - ads ceadit e Paused Al 0.00 SAR 0.00 SAR 0.00 SAR 0 0 0.00%
2 App promotion - ads ceadit o Paused Al 0.00 SAR 0.00 SAR 0.00 SAR 0 0 0.00%
2 App Promotion20260914143552 o Paused Al 0.00 SAR 0.00 SAR 0.00 SAR 0 0 0.00%
2 Sales - web o Paused Al 0.00 SAR 0.00 SAR 0.00 SAR 0 0 0.00%
2 APP Promotion gl asdl o Paused Al 869.74 SAR 091SAR 910 SAR 95,528 961 1.01% \'
2 App promotion Al 0.00 SAR 0.00 SAR 0.00 SAR 0 0 0.00%

 App promotion20260705141725 o Paused 90.00 SAR 0.00 SAR 0.00 SAR 0.00 SAR 0 o 0.00%
iy, Campaign bud

cla¥l 8aacl g0 wilasdl :Campaign - 22 (J4uis

ol Al of ¥l e 851l 185uldllg sl by i (2 ) lisa 2)2 udi .Campaign. Ad group. Ad :olugull @)
ol bgall Lolos

Soio le duiljsall G2y Campaign Budget: All o Status: Paused. Active. Not delivering.g On/off e
Aol (_,Lc d.ub—m“ |.Sl A roéJ gi ;d_C9a;>c.o“ (49_'>|).a.]| .A.tQ 9T UDQBJA) Review issue

.radl Llel Createg Breakdowng duisjl! 650l sama :CTRg Clicksg Impressionsg CPMg CPCq Spend
9 9 9 9 9 9 9

@blg Custom Columns (o LJ3e .duoliddl aacdl

.ROASg CPAg Conversions
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dlnn cLu.u! ]

Create new Use existing

Advertising objective
w»  Sales

Awareness @

@ Tips

Drive sales on your TikTok Shop, website, or app.

Reach ]

Consideration &

i Manual and Smart+ campaigns have been unified into one workflow.

Traffic

More locations

Video views Sales destination

(L) Learn more

@ Learn more

o _ © website
Community interaction

Conversion &
TikTok native growth
App promotion >

adjust them as needed

Lead generation »

Drive sales on your website with campaign settings chosen by you.

Search campaign New
Create your campaign with key
E Power your campaign with Smart+ @

We'll set up audience targeting and creatives for you so they're fully optimized and ready to go. Yo

s and serve ads within TikTok's search result page.

can still

Drive sales on your app (product catalog required).

Drive sales on both your website and your app.

O sales > ‘ App
Website and app
Product source
Catalog campaign ©
Connect a catalog to keep your products or services up to date and deliver personalized ads that

Conversion: TikTok native growth. App e
.promotion. Lead generation. Sales

Hoi el caso @l J=ls wlile] :Search campaign o
sl jlisy Hgi el i+Smart . dislige wlal$
Lslaly ggimallg

Best for:

Product sales

Patalam svastlinn O fasmnt

wlepall d=gg Ga llisl - 23 Jaui

Awareness: Reach. Consideration: Traffic. Video °
.views. Community interaction

(Sl ga 854]1) Sales destination: Website e
\Website and app of App
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Product source

Best for:
(_f) Catalog campaign
Connect a catalog en your

to ke:

Product sales

sroducts or services up to date and deliver personalized ads that - .
. ! Catalog creatives & formats
match your ence with items they're most likely to buy, Learn more

Campaign details

Note: You'll make addit 1l selections in the next section, ad gr such as
budget, placements, and targeting

Campaign name

You'l e in yoL ampaign list and reporting. Use the default name, o

something to help you identify different ca

Sales20261009051717

Budget strategy &

Campaign budget
Your budget will be automatically optimized across ad groups. This strategy
consistent optimization locations, goals, events, and target cost per result
© Ad group budget
Manually enter a budget for each ad group. This is often used to meet a specific spend goal or business objective
Total limit for all ad groups - Optior
Mo limit &

Set up a split test

i your budget

dulially @ty haall sdlasdl Juolss - 26 J4ui

ew¥ ofie .gu)ll gol 0¥l awdl :Campaign name e z9llS by, :Product source « Catalog campaign o
Agqn iaolivs el elsxiio

ol Sgizall ol duiljuall A/B il :Set up a split test e ow JBL &je5) Budget strategy: Campaign budget o
lslacyl (degaza JSU Gouy) Ad group budget gi (wlegazall

85g«uall lolins Draft saved . Jaw¥l Continueg Exit e
L8l dbsgimo
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Conversion

Data connection

slect where v

managed

Optimization event

Purchase

Bid strategy
Target cost per result

Target cost per result

@ Try setting a target close to your recent average cost per result (this can
be found in your campaign list). A target that's too low may limit ad

delivery.

Advanced settings v

Budget and schedule

Budget @

Daily ~  30.00

Goal-based budget increase

budget to automatically

Enabled

events from your ads

) Bid protection

* Budget utilization reaches 90% or more

SAR/Conversion

*

SAR

Optimization event: Purchase (Complete a

dule j3a1 duojjlosdl Ul 3o .payment)

Recommendation usage @

Ad group is partially
65  optimized. For best results,
apply all recommendations.

¥ Catalog

O Optimization and bidding
Complete section to see related
recommendations

~ Budget and schedule

¥ Audience targeting

¥ Placements

O Creative assets
Complete section to see related

recommendations

View less -~

Available audience @

1 Select at least one location to
enable your audience size
estimate.

clpley! ingl agil

dslally Lol sl AAd group - 25 Jau
Data .)>liall Optimization goal: Conversion o
a8l by Ul Jousl :connection

degamall o¥l o=l . UL Lifetime gl Budget: Daily ° Target cost ol (4alSs J9i) Bid strategy: Lowest cost e

Liagy 93 20 Jlg=

.(Bid protection e d93 e dalS5) per result

clalfdl duws 1cpadl Lle Recommendation usage e laJ duiljpall 458G 650 :Goal-based budget increase e

1S Ay VA e . HgT el aluogiy

41
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~ Select at least one location to
enable your audience size
estimate

Bulk upload

Minimum age

No limit ~
Languages
All v

Exclude audiences

N
> Automatic targeting guidance - Optional 2
Use additional audience settings to guide automatic targeting. Ad delivery to
those audiences isn't guaranteed
Ages: No limit
Switch to manual targeting @
Placements ~

Your ads will appear on the placements you choose

Eligible placements

TikTok (including search feed and Lemon8), TikTok Ad Network, Global App [

Advanced settings v

&olgally joa=dl :Ad group - 26 Jaui
cpyiiall Jio) jo0 cliiiwl :Exclude audiences a 3o¥l sl :Minimum age .aall of dgall :Locations o
(o=l .wlell :Languages .ja=l)

&s) Placements « Eligible placements: TikTok ° Slag i) wlslyyl :Automatic targeting guidance e

TikTok Ad Network. .(Lemon8g search feed S9ll @S=ill :Switch to manual targeting . Lol
oo oo TikTok L(,x.l;>)_->hAlJ .Global App Bundle Hgludlg wlalaia¥l

.Advanced settings

Jicll (sgiun |
el Ol o pis) Spark Ads of (el oluwsdl )g09 el) Custom identity :dg sy Ad d=bay
Ad asy . Jeléiig Clasdl e J245 080 Goldl O3 1 081 Spark Ads . (dS)Lisall 398 e b Hgi
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&9) .UTM o d,>gl buljg (Call to action . 8y> 100 a=) yaill ((Carousel gl a>lg g1a49) format
.duli 30 U] 15 8009 1920%1080 d8ay 9:16 guauall

ool olbded] quii ¥g dodl duslib giiall awl ba>g ile J1gaw ol dsuid b Tl &b LJS(:,szs E;|9:i 3 Jol

Juuailig Events Manager |

ViewContent. AddToCart.) daliwall &lasRlg dil>g dadyg Jusdl B Tools + Events (o
Jlo=b 8= b 2gi el 9l (1o by ) Events APIg (InitiateCheckout. CompletePayment

el ji=d Wz ez Gl e ddalla Gle Jgsal

- = £ =
wilaall jlaalll jann :Creative Center |
Slbdg dlgs U wlbileyl Jadl WBgaiiy ads.tiktok.com/business/creativecenter ¢y ol Tools (1o
909 T 5.0 Lo 18 aide Jool bl doganmall wlgoly wolaizilg

dwnilla hasl :;jnall anils
By dazlyo JSao 91389 (Judp olle] Ko 92148 .Sl o ol Sgizmall dgi el Gl .1
NELE @T J8 bgiye JwSdlg Optimization event = Purchase .2

Jeloing wlusdl Lle J5ai Guold] £ Lad ‘LQJ_J\) Spark Ads .3
Wlewa Yo daus) w65 cusw Pangle .,=liall oo TikTok &o|9o]| )
Olowe S ) 09 @leill Lple 3)9 wldyledl 1,815
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Snapchat Ads
Manager

80l (JSdl rall gggaml @dlgall ilss Glics dog)
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dsagsull paill dninll :Snapchat Ads Manager |

G joaxdlg ‘Ua'>J§| o0 49 CPM . JolS" s d9§| oLl g dain dy=a i ddgeuwdlb wla wliw
o ol Juols b o) oSy lise (0 bnced dloll e it (30 d dbcn oxts LUl ilell

L s

V dieanll Snapchat adlihi
Advertise >» Manage Ads dulonlil (g Campaign > Ad Set > Ad dbgiwmnll
Analyse > Reports > New report HLETll (g Assets > Events Manager Jwadl (ug
(Jradly dgaza)
degazall LLAQJ 12493 20 Jlg= wiadll aall Sales > Website conversions » Ainll Waa

Optimize for Purchases

Cost per Purchase - Purchase dancl3 pal 0989yl .21 of 18 J ¥l asdl g9l jnell
ROAS - Swipe Up Rate lgyicow Log gty
-dp 15 J]5-1920%x1080 - 9:16 giaiall  Automatic i dals Manual build clnidl
\_ J
Ite
Advertise Assets Creative Analyse Develop Business
=+ Create Ads O Events Manager @ Creative Library & Audience Insights & CameraKit (1 Business Dashboard E
il Manage Ads & Audiences Lens Folders Reports ® Developer Portal 3 AdAccounts
WA
@ Help Centre O Pixels #: Create Lens & Filter L Campaign Lab & Members
s€
el i Apps B3 Billing & Payments
s€
cc ¥ Catalogues % Public Profiles ‘

2>lg OlSe (o Gl wlgal JS :deansyl dasld)l - 27 Jaui

Audiences. .(J«SJl) Assets: Events Manager e .Manage Adsg Advertise: Create Ads 0
.Pixels. Apps. Catalogues

Campaigng Reportsg Analyse: Audience Insights o Createg Lens Foldersg Creative: Creative Library e
[(ollesl) Lab .Lens & Filter

Ad Accountsg Business: Business Dashboard e
.Billing & Paymentsg Membersg
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(0 RS G e ) ((Savedviews )
Amount spent v Total purchase value Purchase ROAS (return on ad spend) Purchases Adds to basket
US$1,512.40 US$2,509.20 1.66 14 n

Show

A t t .
mountspen US$1512.40 ‘comparison
Learn how the Snap Auction works
[ Allads D Delivering ads @ Recommendations Q  Clickto sea
« Campaigns B Adsets O Ads
Il Columns: Purchase ROAS € Reports = Breakcl &, Upload &, Download
Name Status Delivery status Obijective Amount spent Purchases Value Total Purchase ROAS (return on ad spend)
Delivering
Sales 20\9 «© @ Learnin, 'g phase Sales US$50779 US$2,28974 a51
View § recommendations.
Delivering
leed 2819 «© @ Learning phase Leads US$986.09 US$0.00

Ollasdlg aslall ga deaudl dasladl :Manage Ads - 28 (Jaun

sy el Llel Saved viewsg dyiajll 80l saso e Amount spent. Total purchase :aslall by i o
ol Jadiity Lo 8y10)l el value Purchase ROAS. Purchases. Adds to
.6)lizxall 60l basket

.Recommendationsg Delivering adsg All ads 519 o Show go lizxall xigall egdl Gldl @)l e
sl by pisg .&)eall comparison

Delivery status: Delivering.g (Jiid) Status sgac e Drafts l,jig .Campaigns. Ad sets. Ads :wlugull o
Learning phase. Not delivering. Campaign is .Create campaigng
.8aacy| Jast Columnsg .inactive

%1 Gob a1 Ladgu o lledl Gm) %0.5 s .oliaw CTR 99 (el sl duwui) Swipe Up Rate
J)

Automatic vs Manual build :alna cluuil |
oSy dl) Manual build of (¢libly ¢e dlasdl G Gliw) Automatic :elluy Glicw «SaJl il sz

JuO @€ g 9] Lé\?io.:_.b Manual pasxiwl (g JS
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Choose objective
| Create new campaign Load existing campaign
Objective
Awareness and engagement
o s S
©® Recommended
=]
r
() W Traffic Get Snapchatters to buy your product or service. Learn
more.
() = Leads Outcomes good for Sales objective.
Catalogue sales  Website conversions
\. 0 App promotion App re-engagement
Ad formats available for Sales objective.
il O W Sales Singleimage or video  Storyad Collectionad AR ads
r
e
3
118 Jol aJl :Choose objective - 29 J4uis
:diwliall Outcomes ¢padl Lle .wlewall :Sales e .Jelaidlg Jgogll :Awareness and engagement 0
Catalogue sales. Website conversions. App re- :App promotion .cllac wbly :Leads .wl)bj :Traffic
.engagement .oléuns
ole ole] of degamo d9LoY :Load existing campaign 0 Single image or :Wao JX d>Llial Ad formats e

83990 dla> .video. Story ad. Collection ad. AR ads
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(]

20
8

@

Awareness and engagement

New ad set #1

B Newad#t

Review and publish

(oyusi) Change go) WaJl :Campaign setup e
.Campaign name. Status. Create split test

:Smart Budget . §ly¢> 8890 b)) :Promote places o
G &joty dlasdl Sgiunn Lle dyiljso

Build your campaign
Campaign setup

Objective
=)= Awareness and engage!
% Reach Snapchatt

Campaign name

te interest in your brand. Learn more.

Awareness and engagement

Status
D Active
Create split test
(B Disabled

Starts and ends

Oct 8, 2026 [a] 7:03 PM

Set an end date (optional)

v More

Promote places
Promote your places to Snapchatters

Smart Budget
Set an overarching campaign budget and we'll use data and intelligence to automate its distribution across your
highest performing ad sets. Learn more about Smart Budget. Learn how the Snap Auction works.

Your campaign looks great

2 Change

@ sronoin x
Stuck on campaign setup?

Help me configure my campaign

dla=Jl wlslac] :Build your campaign -

New ad set. New ad. «dlasdl ;jladl Lle 8yl o
dg sl iy Jaity .Review and publish

5oLl usall cudgi doladl &)l :Starts and ends
Aodgeudl e cudgill §,9) 4wl . (Pacific)

clas3l (a=d iepadl Lle Your campaign looks great

il Ui

5

2
88

Awareness and engagement

Saudi Arabia, All genders and All
ages

B Newadn

Review and publish

+ Createnew v

Ad set details

Ad set name

Saudi Arabia, All genders and All ages

Status

Tracking

Snap Pixel

Snap app ID tracking

bled

Goal and bid

Performance goal

Maximise number of impressions

Bid

Auto-bid

Learn how the Snap Auction works. Learn how pricing works.

48

Your campaign looks great

Ad set estimates

Target Audience Size

20.9M - 257M

Weekly results  Daily results

Bas
US$50.00, your estimated re:

od on your daily budg

Reach Impressions

8K - 810K 9.5K - 820K

Available ad formats

© single image or video
© storyad @ Collection ad

© Commercial ~ © ARads

v ° Smart Assistant X
Stuck on ad set setup?

Help me configure my ad set

-
oslly BaJlg guill :Ad Set -
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J«Sdl el 8o Tracking « Snap Pixel: Attached a .Statusg Ad set name o
Lo lics ogyye S Lo 13] s L alieol 810 45T
Sl e Oyeu
Saglunall jgpazll pe el e Ad set estimates (4] 912 ga :Goal and bid « Performance goal @
il Cuus legral dedgiall glidlg gl Max bid gl Purchases. Bid: Auto-bid yi| wleuall
.Target cost

degazall) d>liall guall :Available ad formats @@

Create Ads v 3

Budget

() Awareness and engagement Your campaign looks great
US$50.00 Daily budget v
Arabia, All genders and All ___ Starts and ends

Ad set estimates

Oct 8,2026 0 703pM

4
Target Audience Size
Set an end date (optional) 20.9M - 257M

[ Reviewand publish

Learn how the Snap Auction works.

Learn how the Snap Auction works. Weekly results  Daily results
+ Createnew v —

Based on your daily budget of

US$50.00, your estima

results are
Placements

Reach Impressions
8K-810K 95K - 820K
Smart placement &
Run your ads across all of Snapchat. This gives more flexibility to improve the results of your campaign and
maximise your reach
Available ad formats
Advanced options © Single image or video
© Storyad  © Collection ad
Audience
© Commercial ~ ® ARads

Custom audiences

Locations e Smart Assistant X
Only Saudi Arabia
Stuck on ad set setup?

Help me configure my ad set
Age

2olgallg dgasilg dulall :Ad Set - 32 Juil
Aoyl Dlig duladl cdgg gu,li :Starts and ends e ¥l o=l ¥gall Lifetime o Budget: Daily budget o
L8 degazall Logy g5 20

daasall Jualas :Audience + Custom audiences o oliw golga JS:Placements + Smart placement e
J9o> Jra=i) Load saved audience .dpliwallg Between jli=u Advanced options (e Lulg.b
Lgoma .Discover gl Spotlight of Stories i Content
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() Awareness and engagement Smart placement &

Your campaign looks great
Run your ads across all of Snapchat. This gives more flexibility to improve the results of your campaign and
maximise your reach.
Qs  Saudi Arabia, All genders and All
00 ,ges

B Newadnt

<

Ad set estimates
Advanced options

[ Reviewand publish

Target Au ize

20.9M - 257M
Audience

Weekly results  Daily results
Custom audiences

aily budget of

your estimated results are

Reach Impressions
8K-810K 95K - 820K

Locations
Only Saudi Arabia

Available ad formats
Age
13-55 © Single image or video

© storyad  © Collectionad

Gender

All genders

© Commercial ~ © ARads

Detailed targeting
No options added

Languages e Smart Assistant X
No options ad

Stuck on ad set setup?
Devices
0S, Andi ol

Help me configure my ad set

Jradill jga=dl :Ad Set - 33 (Jaun

Guus 21 ol 18 J do¥l asdl e 455 J] 13 0 :Age (2 ) Q= §lhi of gaall g dgall :Locations (1)

L=l blailg wlolaio¥l :Detailed targeting (4 )

delly Luwisdl :Languagesg Gender o
.(Lifestyles & Interests)

LJL¢ i0S dsg=adl .Devices: i0S. Android. Web
o= el

lgsmanyy (d0la) Zoyy Ol Lle 2ilall Grall el . ay) et cloxiia 3] ¥ diw 18 i jgpam lis ¥

Jgyiiw log
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Create Ads 2

() Awareness and engagement

Ad name ( ( BIC ) Ad preview

Placement option

0 Saudi Arabia, All gendersand All ___
0 ages

n v
@ Newadn Between content

[ Reviewand publish

Ad format

Single image or video
b A th
o Storvad
An ad showing a branded tile t
Collection ad
Asingle im: feo ad with four tappable tiles to feature your products

Commercial Ad
non-skippable 6-secon

AR ad
Ad creatives See creative tips
Creative assets
Snap1 ~

Media file

Attachment

Web view v

dilsally Sgixallg dsnall :Ad -

dbib) Ad format: Single image or video. Story ad 9 Creativeg (zg)SII ¢10) Select productsg Ad name o
wlbW 4) Collection ad (wlad) 10 Ul 1 Lle @i .Draft actionsg actions
(szLU Jlé e (:;Igj‘ 6) Commercial Ad (wlxiia

.AR ad

&o wliw Jls oileyl JSa topadl Lle Ad preview o 49y 9116 gaud g9)l :Ad creatives « Media file e
Jsudd Placement option . Jaw3b jilg olasdl awl (&894l lyl)) Attachment: Web view .1920x1080
&ogall .Lens ol App o

Draft saved . il de>lyall :Review and publish e
B3guaS Bgo=a Gy
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Snap Pixelg Events Manager |

Events Manager E 3

+ new event source

ron witile @ et

View content Witipie @ Cotroceived 15

.

uitviow Comrsions vam fre?

snarn Witole © G

Addbasket Wil @ P

L Conversions vann s

st el oK Ustrocaiveds an o

P Multiple @ Lokt eceived: an hour ago
sonve Conversions vaan o

Search 10 3 Smart Assistant (BETA
et Pixel SDK

Sl o0 dlolgll eilasYl :Events Manager - 35 (J4uii

Web events: Page view. View content. Start da5l8 e new event .dill>g JuKJl )luull Lle Data sources o
checkout. Add basket. Purchase. Sign up. Search Aud> ) as d9lby source

Active L 1S9

Al y5Tg @la=Yl sac :Last receivedg Total events ° Conversions + J..&0) Ingestion types: Multiple e
.olelw 5T JUs Jog Purchase o] ST Pixel SDK (k9 ,9,u.) Conversions V3 API ,(API

Multiple J.293l .(badd aduais)
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Audience library

Audience library

112 ready

Name Type Number of users Retention in days

Users who have already submitted a lead form for a

g

set b665182a-821a-4(  Ad engagement o 395

Users who have already submitted a lead form for ad set 3¢873c09-36dd-« ~ Ad engagement 0 395

Users who have already submitted a lead form for ad set 51c86862-6268-4  Ad engagement o 305
Users who have slready submitted a lead form for ad set 71512252-1d08-44 ~ Ad engagement o 395
Users who have already submitted  lead form for ad set 45963485-fdba-4 ~ Ad engagement 0 305
Users who have already submitted a lead form for ad set e35667c-5621-4¢ ~ Ad engagement o 395
Users who have already submitted a lead form for ad set 572095c1-{3c1-48  Ad engagement o 305
Users who have already submitted  lead form for ad set 5a567372-0c7e-4  Ad engagement 0 305
Users who have already submitted a lead form for ad set 0f208566-541c-4:  Ad engagement o 395
Users who eady submitted a lead form for ad set 4449bd8d-ach8-  Ad engagement 0 395
Users who have already submitted a lead form for ad set 79ac6685-b9a5-4  Ad engagement o 395
Users who have already submitted a lead form for ad set 60a6b2e4-6416-4 Ad engagement o 395
Users who have already submitted a lead form for ad set c3dc841d-126-4: ~ Ad engagement o 395
3 Smart Assistant (BETA
Users who have already submitted a lead form for ad set 94a57704.9549-4  Ad engagement o 305

830 l=Jl pola=ll S :Audience library - 36 (J4aun

ol olle] & lglelss) Type: Ad engagementg Name e .(ready) g;0l=l palasl sac ga Audience library o
.Customer list. Lookalike (g8gall )lgj) Pixel «(zdgai

Joexdl 5l pasadl L ag @S :Retention in days o Joaxdl oliwa 08l . jg ezl @ :Number of users e
(395 ax) 8 o Ld gl oz 0

> g0 L] :New audience e

U4 ot jipald clii :Reports |

«Wlnbgallg 6xallg (Campaign / Ad Set / Ad) sgiwall jlizxu Analyse « Reports < New report e
Jrapll Gle Jogy) dlgsing @ogall of Jsaattll plbas of dalniall of Guizall of yosll of Asdll s Sl

£

Legred of logy

dwnilla hasl ;jnall anils
ool Sgizall doydll a3l o s CPMg (JalS Jud Jo¥l lidl o dysgoaally Olics .1
AT 889w Ls oMleyll %0.5 cusi :oliew CTR g2 Swipe Up Rate .2

e 831 8 Attached JSog (Lauls Manual build .3

g2l Jgss Lle¥l WL 10Sg J8YI e +18 jas)l .4
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Al Gguull dieajall guuldall |

ST Jorde jlian rogall

3 e 1% 3% 6 1% 6 898% J=e= & CTR
Search

0.8 (0 J31% 0.8% 1.5 (1% 1.5 543% (kul) Lie CTR
Link CTR

0.5 (30 J31% 0.5% 1 1% 1848% 2lgi ¢l CTR
0.5 (30 J8i% 0.5% 1 1% 130865% wliw Swipe Up Rate
20 48 10 20 I 10 (30 J3i (JL,y) Joi elsg wliw CPM
dogaall

40 348 20 40 | 20 (o J3i (JU,) lise CPM
dogaudl

4 543 24 ol 2 (o J3i ol Frequency

)b yoe

3 (e Joi 35 ol 5 393 =0 ROAS
5 (s J3i 57 ol 7 898 liwe Event Match Quality
10 oo

40 (5 J51% 40% 70 1% 70 345% &y Impression share

Google

Llel walais LI uiaiinll clhal |

Olown 4900 j=ial Jeldi of wl)bj Baa o

Purchase &as 9o gl JuuSs g wllas Jasdd @

1ot Gl Lo dyolosl pgy JS dlasll Jpass @

250 5 gicgama Ju 839 JSI Jb, 50 dyljas dodle] wlega=os 10
L) Ll daie JS . poldall Guti depdl wlaidl Lle giaall Gudi
.Cost per result Ja CPC gl CPM (40 dlasdl Lle oSl @

demlia g daiall wluogs JS ol J=g= Lle Auto-apply recommendations 5 ¢
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Snapchat TikTok

Campaign > Ad Set>Ad  Campaign > Ad group »
Ad

Sales » Website Sales » Website »

conversions Purchase

Snap Pixel + TikTok Pixel + Events
Conversions API API
Swipe Up Rate CTR

JXQ.) 20 J|9> _)29.) 20 d|9>

Story / Single video 9:16 Spark Ads 9:16

Smart placement + Automatic targeting

Lookalike
bl dey Egunly ig= 50

Cost per Purchase Cost per conversion

clpley! ingl agil

il 8306 08 gy yiall ald) duaiall Aldf dlaa

dang dadan Llc daiylll dlninll |

Meta

Campaign » Ad set »

Ad

Sales + Purchase
event

Dataset (Pixel) +
CAPI

CTR (link)

JXQ.) 5 J|9:>

Reels 9:16 g1

Advantage+
audience

Souwl douis 50

Cost per result

Google Ads

Campaign > Ad group »
Ad

Sales (Search / PMax)

Conversion action / Tag

CTR

10 JlSJTAJl) ?A.UUJ..\DX
(ol

oolic +10 2o RSA

Broad + Smart bidding

Lo Olegund

Cost / conv

aill

Gl lgiumall
soliall Gao

JuSl ol

dndlall pulide

degamall o3l asdl
[

o881 dall

SVl gazll

elaill dlsye
Ji ol Ul I

Lsleg Labl .60>g dmbo Lle doy ¥l laiall - hhhan

daigall dancill :dagd (b avivis LUl Jgaall |
CPM gl idpall oyl Lle deuds sl saacll Guds daic Ll dllas) olaiall gy )& G
Cay plBI Jang .ROAS . Jygoxill dasd o Lygoill dalS5 (el ) cotligextl] CTR. CPC I Lle il

89.Lwi JS a=lg
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anils

aalg phauy dlalhinall gugaold ; galn |

o lall g wasll dslhs 539> - Event Match Quality
10 o liau

oMell a=lgll Gasidl saoliw wlia hwgia - Frequency

sy Lle oSaall jg )l e clia= - Impression share
Jzez

Lo 13] 839amag «alzill dl>ys - Learning phase / limited
.Egrwly douis 50 cduog

Uo.o;m“ iJnga? Ay jgas Lookalike

Gy Gle elille] jgbb Riad dulw dalS' - Negative keyword

w,

Lo Jgo¥l JS Lle d854l J>g= dla> - Performance Max
-Dgigrg Shopping L

OMedl 96 o590 - Placement
oMl 1g8Las Ul (aliseall Jolsadl sac - Reach
dlleyl Opall + wlopall daid - ROAS

Glogly cpglic 1 g cusy Lle Lglsiall ileyl - RSA

8330

ebille] b G Llsd (ulill 4 Lo - Search terms

wliwg Hgi el dllSl dias¥l - Smart+ / Smart Budget
) Linall 368 yee Luds Ol 0 Hgi el oile] - Spark Ads
olell sl dws :olivw CTR - Swipe Up Rate

Sle of dalss By Loye dusuilyinl - Target CPA / ROAS

ARTY.)

.GA4 5 uaall gt byl agawg - UTM

dljallg jopazll 1 JWI Ggimall - Ad set | Ad group
.&olgallg

dla> QT &olga 97 19 L é..\.” &o6ll - Advantage+

g oMl i b i (Sl 2aliwll 5396 - Attribution
P9 S

Ass JSJ d0lSill of (o)l g8l 2> - Bid cap [ Cost cap

giJL(,:z.” gf &090“ 97)&9.” s> 55LuJ| (_J.;.,asu - Breakdown
gl

0 Jzgmu wlalsll dsilhs glgil - Broad [ Phrase / Exact
Gl gl

acaiall Ju 8l e lasl L) - CAPI [ Events API
wlegamall gu L &1jo dla=ll Gt e dyljiall - CBO
=l @8l a=lgll Lg=il oI5 - CPA [ Cost per result
5,61l dalSs - CPC

J9¢b ¥l dslss - CPM

29 ooyl dws - CTR

oloj M8 cles lglelds ol (4o 90> - Custom audience

bl e Jgsill dus - CVR
(Bl JeSD) lie @l jou0s - Dataset / Pixel

Jraizg wgdigy Lle gaudllg j9.all J>g= dla= - Demand Gen
.Discoverg



YOUSEF ZAITER® - yousefzaiter.com sl sy ﬁ—“

ilall e )

lwag J=9= Lo digrisl] j=lio wblus pow .oulsdl Ggudl paasin degdne wlille] pas e o
elasdl Julot) elibol elS3 ool G digies @3l ke joloxty el Gray livg Hgi elig
LAlolo

Sulisll aoy g |

dgiljall diwlog (rrandliall wlitle] auoya (mxilsdl GUlleyl Wga gdgall e duilall clgall «
widlg daiall Cuns dududs> CPAg CPCy CPM 12026 dageudl wblleyl ald)l 0,85

JolS Gl 8)10% j0all (1o Guys 12 :8)8aall liva wlille] 6,95

oluly o @8gall pe Jolgi ieblus )ls] ol )Ll @

Ablse adby SUI S 130 .d8)si jmio cislal dlal (bl (o it 13]

YOUSEF ZAITER®

yousefzaiter.com

dods i &Sl - dlalS ddlas - L8R wlile]

60



